
CASE STUDY

Savvi Product Launch
THE GIN GARDEN, THE ESTABLISHMENT, SYDNEY
100 ATTENDEES, INCLUDING 20 MEDIA REPRESENTATIVES

OBJECTIVE
To create an event that launches a new product 
range within the sophisticated women’s gadget 
industry and captures the attention of media 
across various mediums.

DELIVERY
This client attended our launch event for The 
Events Authority and was so impressed with the 
event that they felt we were the right company to 
organise their launch event.  With a very limited 
budget, we selected a venue that would provide 
an atmosphere that did not require a lot of 
theming and therefore saved on cost and we also 
created the right ambiance with effective lighting 
and the projection of their logo on a feature wall.  
The night was very successful with several media 
publications covering the event.

TESTIMONIAL
“The Events Authority assisted us with the recent 
launch of savvi.com.au.

The team were very willing to assist us in every 
way - from arranging a special venue deal, to 
offering suggestions for enhancement to our event 
and supporting us on the night. 

The team at TEA including Shelly Page, Leanne 
Zeid and Jasmine Searle were willing to go above 
and beyond the call of duty for us and remained 
courteous, professional and helpful the whole 
time. We’d happily use TEA again in the future”.

Lisa Gooch
Director - savvi group
www.savvi.com.au

You want an cxtraordinary cvcnt... wc know.
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Notes 
Logos print using Pantone® Black & SAVVI GRADIENT
THIS LOGO IS FOR USE ON ALL CMYK APPLICATIONS. 
SEE THE GRADIENT COLOUR BREAKDOWN. 

Pantone®Black savvi gradient

savvi logo 
CMYK

Two different relationships of the logo 
have been developed. 
Every element has been carefully and 
individually drawn - do not create new 
relationships or redrawn versions of 
the logo. Always use master artwork.

savvi 1 - Primary logo 

Use the primary logo relationship 
wherever possible. The savvi word 
mark and the savvi spiral have 
approximately a 50:50 relationship. 

savvi 2 - Secondary logo 

Use the secondary logo relationship 
where an application has restricted 
height. i.e. thin, horizontal strips. The 
savvi word mark and the savvi spiral 
have approximately a 70:30 
relationship. 

Usage 

- Brochures (where only CMYK is 
 available and the special savvi foil 
 cannot be applied)
- Advertising
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